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The Campaign for-Plblic-Healras-est li§hed in-2004 as an in-
dependent, not-fqr-pro‘ﬁ'_EﬁOl(t)(éI) organization comprised of
prominent leaders in.the public health communijty dedicated to ad-
vocating legislation that will accelerate the growth of federal ap-
propriations for the Centers for Disease Control and Prevention.
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The Campaign for Public Health concluded our first full calendar year as
an organization in excellent form. Thanks to the hard work of our Board
and volunteers, a committed staff and the involvement of our partner or-
ganizations in the health community, CPH accomplished a great deal in
2005.

Early in 2005, CPH made a commitment to the long-term strength of the
organization by hiring a seasoned professional in government affairs and
lobbying. Karl Moeller joined the Campaign for Public Health as the ex-
ecutive director and immediately helped the Board craft the organization’s ' chairman Evan Jones
first Strategic Plan. Several new initiatives were planned and executed that Chairman and CEO
expanded the influence and reach of CPH. Digene Corporation

CPH redoubled our advocacy and outreach efforts directed at Congress and the Administration. Former
Congressmen John Porter and Paul Rogers of Hogan and Hartson, LLP, were instrumental to this effort,
accompanying CPH on several meetings with members of Congress, Hill staff and Administration offi-
cials. Our meetings with policy makers focused their attention on the proposed cuts to the CDC’s
budget, growing national health concerns, pandemic flu preparedness, hurricane response efforts and the
important role the CDC plays in so many equally critical health areas. CPH also coordinated letters to
the Administration and to targeted members of Congress - highlighting the role the CDC plays in pro-
tecting the health of all Americans.

The Campaign has seen tremendous growth in our Advisory Council membership. We are pleased that
so many public health organizations joined our effort in 2005. The strength of the Campaign clearly is
due in large measure to the interest and support of our partners, and we are delighted so many joined us
in common cause to support the nation’s leading health protection agency.

CPH ended 2005 in outstanding fiscal condition due to strong support from a variety of new partners
such as the Constella Group, Merck, the Aetna Foundation and GlaxoSmithKline. Just as important are
the founding contributors who returned to support our efforts again in 2005. Both Pfizer and Research!
America deserve special recognition in this regard.

While both the past and proposed cuts to the CDC’s budget are worrisome, CPH has developed the solid
foundation needed to meet the challenges that lie ahead. We continue to build on the momentum and
success of 2005. With the continued support of our partners and supporters, we intend to turn the tide on
the CDC’s budget—yproviding the agency with the funds necessary to achieve the CDC’s mission on
behalf of the American public.

Sincerely,

!
g

Evan Jones
Chairman of the Board of Directors
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Year in Review




The Mission of the Campaign for Public Health

The Campaign for Public Health is dedicated to advo-
cating legislation that will accelerate the growth of
federal appropriations for the Centers for Disease Con-
trol and Prevention . The Campaign has four main
objectives:

e Formulate and implement an appropriate advocacy
strategy to achieve Executive and Legislative
branch support of accelerated funding for the CDC
with a goal for the agency of $15 billion by 2012;

o Convene public health stakeholders to jointly ad-
vance communications and educational outreach
efforts in support of a level of funding that will
enable the CDC to fulfill its mission “to protect
health and quality of life by preventing and con-
trolling disease, injury and disability”;

o Strengthen Legislative and Executive branch
knowledge and understanding of the integral roles
and responsibilities of the CDC and resource re-
quirements for fulfillment of these roles and re-
sponsibilities; and,
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o Cultivate Congressional champions for the CDC.

The CDC —

Protecting the Health of All Americans Public support for the CDC’s work is overwhelmingly

strong. Three-fourths of Americans say they and their
_ . _ community have benefited from public health services.
All Americans are safer, healthier and more productlve More than 90% of Americans say the CDC is extreme[y

because the CDC protects us from emerging health or very important in protecting us against biological and
threats here at home and around the world. chemical terrorism.2

While we spend $115 per person each week on health
care overall, only about 50 cents of that amount is in- _
vested in the CDC’s efforts to protect the health of each ~ US Government Health Spending*

American (see pie chart).

0O CDC Funding 0.4%
The budget of the Centers for Disease Control and Pre-

vention represents only 1/3 of one percent of the FY05
federal budget.

B Hospital care 31%

0O Rx Spending 11%

America needs a strong CDC to bring knowledge of
health and safety into our communities through state and
local health agencies, which rely on the CDC and its
cre(_jlplllty. The CDC forges our nz_jltlon_al science-based .
policies and programs in partnership with local govern- homes, dental, etc.)

ments.

O Physician/clinical services 22%

1 — Office of the Actuary at the Centers for Medicare and Medicaid (2004) and federal budget documents
2 — Harris Interactive for Research! America



2005 Financials:
Auditor’s Report

The Campaign’s Board requested
that Renner & Company perform
an independent audit of the or-
ganization’s 2005 financial state-
ments.

CPH was informed that our
FY2005 transactions were well
managed and handled in accor-
dance with professional account-
ing standards.

The attached documents are taken
from Renner & Company’s final
report to the Board.
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INDEPENDENT AUDITORS' REPORT

The Board of Directors
The Campaign for Public Health
Washington, DC

We have audited the accompanyingstatement of financial position of The Campaign for Public Health (a not-for-
profit organization) as of December 31, 2005 and the related statements of activities, functional expenses and
cash flows for the year then ended. These financial statements are the responsibility of the managementof The
Campaign for Public Health. Our responsibilityis to express an opinion on these financial statements based on
our audit.

We conducted our audit in accordance with U.S. generally accepted auditing standards. Those standards require
that we plan and perform the audit to obtain reasonable assurance about whether the financial statements are free
of material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and
disclosures in the financial statements. An audit also includes assessing the accounting principles used and
significant estimates made by management, as well as evaluating the overall financial statement presentation. 'We
believe that our audit provides a reasonable basis for our opinion.

In our opinion, the financial statements referred to above present fairly, in all material respects, the financial
position of The Campaign for Public Health as of December 31, 2005, and the changes in its net assets and its
cash flows for the year then ended in conformity with U.S. generally accepted accounting principles.

@/Mm ‘wwj Wma’ Pl @. <.

June 20, 2006

THE CAMPAIGN FOR PUBLIC HEALTH

SUPPORT AND REVENUE
Grants and contributicns
Dividend Income

TOTAL SUPPORT AND REVENUE
EXPENSES
Program
General and administrative
Fundraising

TOTAL EXPENSES

CHANGE IN NET ASSETS

NET ASSETS, beginning of year

NET ASSETS, end of year

STATEMENT OF ACTIVITIES
for the vear ended December 31, 2005

$ 362,258
81

$ 362,339
$ 158,457
28,775

18,998

S 206230

$ 156,109
77,874




Campaign for Public Health
Advisors and Partner Organizations

Senior Advisors

The Honorable Dale Bumpers The Honorable John Edward Porter The Honorable Louis Stokes

Former U.S. Senator Former U.S. Congressman Former U.S. Congressman

William Foege, MD, MPH The Honorable Paul G. Rogers The Honorable Louis W. Sullivan, MD
Former CDC Director Former U.S. Congressman Former DHHS Secretary

Jeffrey Koplan, MD, MPH William Roper, MD, MPH

Former CDC Director Former CDC Director

The Honorable Bob Michel David Satcher, MD, PhD

Former U.S. Congressman Former CDC Director

Former U.S. Surgeon General

THE CAMPAIGN FOR PUBLIC HEALTH Executive Director, Karl B. Moeller, MPA
900 2nd Street, NE, Suite 118 Web site: www.FundCDC.org
Washington, DC 20002 Phone: (202) 898-9060



